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“Practical kills. Real Projects. Career Ready.”

OFFICIAL COURSE OUTLINE

Certificatein Digital Marketing

Plan, run and measure marketing campaigns that actually reach people online.

Rolling Intake 2 Months Beginner to Practitioner
ENROLLMENT DURATION LEVEL

10to 12 hrs/ week Codelabs Academy Marketing

ESTIMATED WEEKLY Certificate CATEGORY

EFFORT CREDENTIAL AWARDED

Live Online Classes
DELIVERY MODE

Juba, South Sudan
DELIVERED FROM

I. About ThisProgramme

This programme is delivered by Codelabs Academy, the training division of Codelabs, a South Sudan based
technology company. Classes are taught by Codelabs engineers and working technology professionals, live and

online, so instruction stays grounded in how the work is actually carried out in practice rather than in theory alone.

[I. Who ThisProgramme Is For

Beginners with no prior marketing experience who want a practical, campaign based introduction to digital

marketing.

Entry Requirements
o A laptop or computer with a stable internet connection

e Basic computer and internet literacy
o No prior marketing experience required

o Commitment to attend live classes and complete the campaign project

[11. Programme Description

Most businesses know they need a social media presence, but far fewer know how to turn that presence into actual

results such as awareness, leads and sales. This programme closes that gap with a practical, campaign driven

approach.

Students learn how digital marketing actually works end to end: planning a campaign, running it across the right

channels, and measuring whether it worked using real data rather than guesswork.
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V. Learning Outcomes

M easur able Outcome

Demonstrated Via

Develop adigital marketing strategy and supporting content for a target
audience.

Plan and manage a social media content calendar.
Apply SEO principles and configure a paid advertising campaign.
Measure and report on campaign performance using real data.

Present a complete marketing campaign from plan through to results.

V. CoreCurriculum: Weekly M odules

“What makes one piece of content get attention while another gets scrolled past?”

Marketing Foundations & Content

Topics Covered

Digital marketing strategy fundamentals
Understanding target audiences
Content creation principles

Copywriting that drives action

Lab Practicum - Estimated 8 hrs
Develop a content plan and write a set of sample marketing copy.

Social Media Marketing

“How do you keep an audience engaged across weeks, not just one good post?”

Topics Covered

Platform specific social media strategy
Content calendars and scheduling
Community engagement

Organic growth techniques

Lab Practicum - Estimated 10 hrs
Plan and build a one month social media content calendar.
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Search & Paid Advertising Weeks 5106

“How do you reach people who are not already following you?”

Topics Covered
¢ Search engine optimisation fundamentals

o Keyword research and on page SEO
e Running paid campaigns on Meta and Google Ads

e Campaign budgeting

Lab Practicum - Estimated 10 hrs
Set up asample paid advertising campaign with defined budget and targeting.

Analytics & Capstone Campaign Weeks 7 to 8

“How do you know whether a campaign actually worked, and what you would change next time?”

Topics Covered
o Measuring campaign performance

o Reading and interpreting analytics dashboards
o Reporting results to stakeholders

o Final capstone campaign

Lab Practicum - Estimated 12 hrs
Capstone: plan, run and report on a complete marketing campaign.

V1. Weekly Time Commitment

Activity Hours per Week
Live Instructor Led Classes 4.0 hrs/wk
Practical Lab & Project Work 4.0 hrs/wk
Self Study & Practice 25hrs/wk
Peer Review & Consultation 1.5hrs/wk

VII. Programme Progression

Phase |: Foundations (Weeks 110 2)
Building core concepts and comfort with the tools used throughout the programme.
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Phasell: Core Skills (Weeks 3to 4)
Developing the primary practical skillsthe certificate is built around.

Phaselll: Applied Practice (Weeks5to 6)
Applying those skillsto realistic tasks that mirror real working conditions.

Phase |V: Capstone and Certification (Weeks 7 to 8)
Completing afinal project and assessment that leads to certification.

VIII. Assessment & Certification Criteria

Assessment Component Weight
Weekly Lab Practicums (Units| to IV) 40%
Mid Programme Practical Assessment 15%
Final Capstone Project 35%
Participation & Professionalism 10%

Certification Bands

Band Overall Score
Distinction 90% and above
Merit 75% to 89%
Pass 60% to 74%
Incomplete Below 60%

I X. Programme Policies

Attendance & Make Up

Students are expected to attend all live sessions. Session recordings are made available afterward, and a student who
misses a class may arrange a catch up session with their instructor before the next unit begins.

Original Work

All lab practicums and the capstone project must reflect the student's own understanding and effort. Students are
encouraged to discuss approaches with peers, but submitted work must be completed individually unless a unit
specifies group work.

Responsible Use of Al Tools

Students may use Al tools to support their learning, for example to research a concept or review their own work.
Submitting Al generated work as a capstone project without a genuine understanding of how it functions does not
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meet the certification standard.

X. Tuition & Enrollment

$200 2 Months

TUITION PROGRAMME DURATION

What IsIncluded
o All liveinstructor led classes and lab practicums for the full programme

o Course materials and guided project briefs for every unit
o A Codelabs Academy certificate of completion upon meeting the Pass standard or above

e Admissions and scheduling support throughout the programme

To apply, visit codel abs.com.ss/academy/digital-marketing or contact Codelabs Academy admissions directly.

Enrollment is ongoing, with a new cohort beginning monthly.

Mading Robin
Academy Director, Codelabs Academy
Date:
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